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Press Release N° 9
AT BEER ATTRACTION AN INCREASINGLY INTERNATIONAL BEER & FOOD WORLD 
Numerous foreign brands, a Korean company at BBTech.
Around a hundred international buyers from 18 countries.
On the Beer of the Year Award jury, judges from China, South Korea, Japan, USA and Mexico.
Teams from Cyprus, Spain and Slovenia for the first Grand Prix of Mediterranean Cuisine.
Rimini, 12th February 2018 – An international public will be in Rimini, from 17th to 20th February for Beer Attraction and BBTech Expo. Among the 505 exhibiting companies, there are numerous foreign ones, starting with the most famous brands, such as Guinness, Krombacher and Eggenberger. Then there’s Ireland’s Wicklow Wolf Brewing Co., Germany’s König-Brauerei, Belgium’s Brouwerij Van Steenberge and Brasserie De Bastogne, just to mention a few. At BBTech, alongside loyal participants such as Fermentis/Gruppo Lesaffre, world leader for yeasts, this year’s first-timers include Germany’s Fristam Pumpen, Belgium’s Castel Malting and HM Digital Ltd., a Korean company that manufactures instruments for monitoring water purity.
The 100 international hosted buyers, on the other hand, come from 18 countries; from Europe (Spain, Finland, Germany, France, Poland, UK, Estonia, Denmark, Ireland, Norway, Czech Republic, Romania, Serbia, Switzerland and Sweden) as well as from the United States, Israel and Australia. They have been carefully selected, as well as via IEG’s international network, thanks also to the valuable partnership set up for the first time with the ICE – Italian Trade Agency. ICE will also organize, on Monday 19th February, the seminar “Craft Beer in the UK - Trends and prospects”, hosted by Antonietta Kelly, Senior Trade Analyst at ICE's London office.
The Jury of the Beer of the Year Award, organized by Unionbirrai, also features a mixture of languages and cultures: out of a total of 84 judges, no less than 48 are foreign, from 19 countries, in particular Europe (United Kingdom, Spain, Holland, France, Germany, Austria, Belgium, Finland, Czech Republic, Poland, Bulgaria and Russia) but also from the Americas (USA, Canada, Mexico and Brazil) and the Far East (China, Japan and South Korea.
On the other hand, the president of the jury of the Grand Prix of Mediterranean Cuisine, a new event organized by the Italian Federation of Chefs, at which teams from Cyprus, Spain and Slovenia are competing, arrives from Singapore. Among the participants in the Championship of Italian Cuisine, also organized by the FIC, there are also foreign students, such as those from Florence’s Apicius International School of Hospitality. 
FOCUS ON BEER ATTRACTION AND BBTECH 2018
Dates: 17-20 February 2018; organizers: : Italian Exhibition Group SpA in collaboration with Unionbirrai, FIC (Italian Federation of Chefs) with the patronage of: Emilia Romagna Region, Rimini Municipality and Italgrob; media partners: GBI, Il Mondo della Birra; frequency: annual; edition: 4th; admission: from 17th to 20th February trade members only,  on Saturday 17th February only: also open to the (adult) public of foodies and gourmet consumers; hours: Saturday 17th, Sunday 18th and Monday 19th February: 10 am – 6:30 pm; Tuesday 20th February: 10 am – 5 pm; Group Exhibition Director | Italian Exhibition Group S.p.A. - Food & Beverage: Patrizia Cecchi; group brand manager – food & beverage division: Flavia Morelli; brand manager: Barbara Padovan; visitor info: en.beerattraction.it/visitors; e-mail: infovisitatori@riminifiera.it; Web sites: www.beerattraction.it www.bbtechexpo.it  #BA2018 @BeerAttractionFacebook: www.facebook.com/BeerAttraction
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