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Press Bulletin 10
BEER ATTRACTION AND BBTECH EXPO INAUGURATED TODAY AT
RIMINI EXPO CENTRE 

ON SHOW THE BEST OF THE ITALIAN AND INTERNATIONAL
”BEER & FOOD” PRODUCT CHAIN
Assignment of the Beer of Year Award in the afternoon. Loads of news: from “aperitif” beers through pasta and red mulberry beers to “champagne” beers
www.beerattraction.it www.bbtechexpo.it 

Rimini, 17th February 2018 – A really scintillating start to Beer Attraction and BBTech Expo. In fact, from today to Tuesday, at Rimini Expo Centre (West entrance), Italian Exhibition Group brings together the best of the entire product chain of specialty and craft beers, combined with a rich food section.
This morning, at the ribbon-cutting ceremony, participants included Emilia-Romagna’s regional councillor for Tourism and Commerce Andrea Corsini, Rimini’s town councillor for Schools, Employment and Relationships with the Territory, Mattia Morolli, and the president of Italian Exhibition Group, Lorenzo Cagnoni.
Cagnoni stated, “In just a few years, Beer Attraction has become the key appointment for a solid expanding sector, in which the demand for craft beer has reached 3.5% of the total and forecasts are for it to exceed 6% by 2020. Craft breweries are also increasing, having risen from 113 in 2008 to 718 in July 2017. So this is a highly professional expo, aimed at business and with a highly international slant. In fact, there are approximately 100 international hosted buyers, from 18 nations.”
Councillor Morolli continued, “Rimini is happy to host an event like this. Here at the expo, there is non-stop innovation, above all at craft level. And, as councillor for schools, I’m very pleased to see numerous schools and pupils keen to undertake professions with great traditions and with an even more promising future, professions that work with their sights set on excellence.”
Regional councillor Corsini stressed, “Beer Attraction represents one of the most important innovations fielded by IEG, which has bet on beer, which up until recently was considered a niche product. Now, thanks to large investments by the private sector, beer can be considered a really excellent product in Italy too.” Corsini went on to explain the important results achieved by the Emilia-Romagna Region as far as tourism is concerned, with over 57 million visitors registered in the last year and a rising international percentage: “IEG also plays a decisive role in obtaining these results”, he concluded.
Numerous interesting innovative products are on show at Beer Attraction. Italian style is highlighted by Italian Grape Ale, i.e. beer brewed with the use of must or grapes and which master brewers age in casks that originally contained wine. A comeback is also under way for beer brewed with low fermentation and the development of craft beer in cans, beer for clients with celiac disease or beer brewed with a “zero-mile” process, i.e. using local cereals, fruit and vegetables. Among the oddities: a Belgian brewery that produces pasta beer, “aperitif beer” drunk with a slice of orange, or “champagne” beer, and others made with Apulia red mulberries, etc...
As well as the 505 exhibiting firms, of which 398 are at Beer Attraction and 107 at BBTech Expo, the two expos will be enriched by an extraordinary program of events and initiatives highlighting innovations, international business and training.         

In the afternoon the ceremony will be held to assign the Beer of the Year Award, organized by UNIONBIRRAI in collaboration with IEG. Now at its 13th edition (the 5th at Rimini expo centre), this is the most prestigious national competition that every year elects the best Italian brewery. The appointment is from 2 pm (Beer Arena, Hall C5). The 279 breweries taking part with 1,650 beers competing (20% more than the 2017 edition) will be judged by a qualified international jury, made up of 84 expert tasters from all over the world.
In the other hand, for the 2nd consecutive year, the Food Attraction section will host the Championships of Italian Cuisine, organized by the Italian Federation of Chefs, which will attract over 1500 professionals to Rimini and more than 500 competing chefs. Among the other new features at the 2018 event, also organized by the FIC, the Grand Prix of Mediterranean Cuisine, a contest with an international slant that will feature teams from three foreign countries (Cyprus, Spain and Slovenia) preparing menus based on the typical ingredients of Mediterranean cuisine.
In the BEER NEXT area, the focus will be on innovation: in collaboration with Seeds&Chips, a key organization at world level in the Food Innovation field, an Innovation HUB with 10 start-ups in the spotlight: a showcase of excellence bringing together the best innovations for the beer, food and technology for beer & beverage sectors. Plus, on Sunday 18th February, the program features the “Hack Beer Attraction”, a hackathon on innovative projects based on beer and food.
The BBTECH LAB on the other hand will be the core of the BBTECH events, with technical seminars and workshops organized in collaboration with Unionbirrai and with the most prestigious academic institutes such as the Department of Agri-food Science of the University of Udine, CERB - Italian Brewing Research Centre of the University of Perugia and DIEFFE – Jobs Academy.
FOCUS ON BEER ATTRACTION 2018
Dates: 17-20 February 2018; organizers: Italian Exhibition Group SpA in collaboration with Unionbirrai, FIC (Italian Federation of Chefs) with the patronage of: Emilia Romagna Region, Rimini Municipality and Italgrob; media partners: GBI, Il Mondo della Birra; frequency: annual; edition: 4th; admission: from 17th to 20th February open exclusively to trade members,  on Saturday 17th February only: also open to an (adult) public of beer lovers and foodies; hours: Saturday 17th, Sunday 18th and Monday 19th February: 10 am – 6:30 pm; Tuesday 20th February: 10 am – 5 pm; Group Exhibition Director | Italian Exhibition Group S.p.A. - Food & Beverage: Patrizia Cecchi; group brand manager – food&beverage division: Flavia Morelli; brand manager: Barbara Padovan; visitor info: http://www.beerattraction.it/visitatori e-mail: infovisitatori@riminifiera.it; Web sites: www.beerattraction.it www.bbtechexpo.it#BA2018 @BeerAttractionFacebook: www.facebook.com/BeerAttraction
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