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Press Release N° 6
BEER consumption CONTINUEs TO increase
2017 featured a continuation of the rise in beer sales that began in 2015 when, after several years of decline, a 6.5% increase in demand was reported, substantially confirmed in 2016 (-0.2%) equal to 18.8 million hectolitres, against a national production of 14.5 million (+1.6%).
In fact, last year, according to the preliminary data regarding the first 8 months, beer sales in Italy increased, compared to 2016, by 7.7% as far as volume was concerned and 7.5% from the point of view of value (1.5 billion). In short, over the last three years the demand for beer returned to 2008 pre-crisis levels. In 2016 there was also an increase in annual per capita consumption, which reached 31.1 litres, arriving at 2007 figure, when a historic peak was reported.
However, it must be borne in mind that beer sales in Italy are still at the bottom of European ranking, with a value equal to less than half of the EU average (70 litres) and from 3 to 5 times lower than that of the countries at the top of the “charts”: Czech Republic (143 litre), Germany (106), Austria (106), Poland (98). 
Of total consumption, 58.8% regards domestic consumption, while the remaining 41.2% was consumed away from home. Although paying close attention to the cost factor, Italians increasingly appreciate niche products, which account for over 13% of total consumption.
In 2016, the demand for craft beer also increased, passing from 3 to 3.5% of the total, with estimates for a further increase in 2017 and a forecast of over 6% in 2020. This growth has also resulted in an increase in craft breweries, which have risen from 113 in 2008 to 718 in July 2017, to which 225 brew pubs (venues with adjacent microbrewery) must be added.
However, Italy is still a large importer of beer. In fact, while 2.6 million hectolitres were exported in 2016, 6.9 million were imported. The beer sector has an overall workforce of 137,000, of which 3,350 are directly employed, 17,400 indirectly and 114,250 in related activities. 
Sources: Assobirra, Unionbirrai, IRI 

Craft Beer: a sector undergoing restructure
With the increase in the demand for craft beer, the consumption of which represented approximately 3.5% of the total consumption of beer in Italy in 2017, its production is also undergoing a process of transformation and strengthening. 

If microbreweries in less than ten years have risen from 113 in 2008 to 718 in 2017, there has also been a growth as far dimensions are concerned. In short, the production of craft beer in becoming less of a hobby to be cultivated among friends and increasingly a business possibility. Over 60% of microbreweries have an annual turnover of between 100,000 and 800,000 euros and 51% have permanently employed staff. Moreover, their activity is not limited to just serving beer but also handles above all distribution logistics. 
Lastly, in recent years, there has been a growth throughout Italy, with the presence of microbreweries which has moved considerably southwards, whereas, as far as sales are concerned, 25% of the craft beer brewed Italy is sold in Rome and Milan.
Source: Unionbirrai-Università Cattolica (Milan)
FOCUS ON BEER ATTRACTION AND BBTECH 2018
Dates: 17-20 February 2018; organizers: : Italian Exhibition Group SpA in collaboration with Unionbirrai, FIC (Italian Federation of Chefs) with the patronage of: Emilia Romagna Region, Rimini Municipality and Italgrob; media partners: GBI, Il Mondo della Birra; frequency: annual; edition: 4th; admission: from 17th to 20th February trade members only,  on Saturday 17th February only: also open to the (adult) public of foodies and gourmet consumers; hours: Saturday 17th, Sunday 18th and Monday 19th February: 10 am – 6:30 pm; Tuesday 20th February: 10 am – 5 pm; Group Exhibition Director | Italian Exhibition Group S.p.A. - Food & Beverage: Patrizia Cecchi; group brand manager – food & beverage division: Flavia Morelli; brand manager: Barbara Padovan; visitor info: en.beerattraction.it/visitors; e-mail: infovisitatori@riminifiera.it; Web sites: www.beerattraction.it www.bbtechexpo.it  #BA2018 @BeerAttractionFacebook: www.facebook.com/BeerAttraction
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