English translation of the press release 
ITALY: FROM ALL OVER THE WORLD FOR BEER ATTRACTION
The international appointment with speciality beers, craft beer and food for the HORECA channel brings together the elite of world connoisseurs
Beer Attraction expands the International Buyers’ Lounge and exhibitors include a delegation of over ten craft breweries from Valencia (Spain)
https://en.beerattraction.it
Rimini, 14th February  2019 - How to pair dishes with craft beer? This will be discussed at Beer Attraction, the trade fair organized by Italian Exhibition Group (IEG) dedicated to speciality beers, craft beer and food for the HoReCa channel, being held from 16th to 19th February at Rimini expo centre (Italy).  

Seminars, talk shows and meetings under the banner of border-free business at a 4-day exhibition addressing the sector’s professionals.
The Beer of the Year award (14th edition) will be assigned on opening day by an international panel of judges made up of the elite of world connoisseurs.   

America’s huge Brewer Association (BA), an association with over 4,904 American craft breweries, will present for the first time to BEER ATTRACTION visitors “Taste vs Flavor: how craft beer can elevate pairing in menus” a study on matching dishes and American craft beers. 

Also at Beer Attraction “The Power of Craft Beer - Update and Trends in America Craft Beer” an overview of the home of the world’s largest most diversified beer culture: America. 

On Monday 18th February “The Beer Market in the USA”, the conference in collaboration with the Italian Trade Agency on the various opportunities for overseas development of Italian exports.  
The meeting of America and Europe will lead to comparison on the world of Independent Craft Brewers. 
Brewers Association (BA) will describe “US craft beers and European craft beers: two markets in comparison” a journey through the brewery market, that from France crosses the United Kingdom and finally reaches Italy. 

In the Food Attraction expo area, following last year’s success, the International Contest “Grand Prix of Mediterranean Cuisine” is back, and its key players are three National Worldchef teams from Slovenia, France and Albania. 

The number of exhibitors has risen with over ten craft breweries from the city of Valencia (Spain), interested in increasing know-how and international business opportunities. The International Buyers’ Lounge has also been expanded, with a particularly attentive focus on the German, French and Spanish markets. 

Among the factors contributing to the increase in the number of buyers and exhibiting firms, there is definitely the growth of BBTech Expo, the fair dedicated to technology, equipment and accessories for the production and packaging of beer and beverages, which is held simultaneously with Beer Attraction. An innovative expo format in which both exhibiting beer and beverage companies and trade visitors find business opportunities with manufacturers of machinery and systems. 

 

FOCUS ON BEER ATTRACTION AND BBTECH EXPO 2019
Dates: 16-19 February 2019; organizers: Italian Exhibition Group SpA in collaboration with Unionbirrai, FIC (Italian Federation of Chefs) and CAST Alimenti; with the patronage of: Emilia Romagna Region and Rimini Municipality; frequency: annual; edition: 5th; admission: reserved exclusively to trade members. On Saturday 16th February only, also open to the (adult) public of beer lovers, foodies and gourmet consumers; hours: Saturday 16th, Sunday 17th and Monday 18th February: 10:00 am - 6:30 pm; Tuesday 21st February: 10:00 am - 5:00 pm; group brand manager – food & beverage division: Flavia Morelli; brand manager: Marco Cecchini; www.beerattraction.it  www.bbtechexpo.it  #BA2019 
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