English translation of the press release
BEER: consumption constantly growing in italy
Rimini, 14th February  2019 - Italy’s craft beer has matured to the point of being included with its own characteristic style among that of countries with much older established beer traditions. It is Italian Grape Ale (IGA), which has been certified by the Beer Judge Certificate Program, which is a sort of world disciplinary body of this widespread beverage. This is only one example of how craft beer is no longer just a phenomenon in Italy, but an established sector with its own economic value. 
There again, consumption and structures are constantly growing. In Italy, at the end of 2018, there were 1,603 breweries, including microbreweries, brewpubs (i.e. with beer produced where it is sold) and beer firms (i.e. beer producers in third-party venues). There was also an increase in craft beer brands in production: 8,388 at the end of 2018.
On the other hand, there are 14 large breweries in Italy, owned by the sector’s large industries, with a workforce of 87,660 and creating 115,000 connected jobs. Beer is increasingly important in the food service sector, where it generates revenue for 6 billion euros.
Italy is therefore also a “mature” country also as far as beer is concerned. 77% of Italians currently drink beer and 55% do so every week. 86% drink it at home and 81% also in public venues. Of every ten beers bought, 42% of Italians drink approximately half in public venues, and the figure is similar throughout the country.
A typical consumer is aged between 35 and 55 and male in 85% of the cases. But the ladies are also increasing: 75% of Italian ladies drink beer. 

Over the last five years, beer drinking in Italy has increased by 44% and beer is increasingly considered a beverage to enjoy all the year round, not only in certain periods, even if approximately 50% is drunk between May and September. 
The beer sector overall generates a turnover of 8.6 billion euros with an estimated consumption at the end of 2018 of almost 13 million hectolitres. Of this 58% is sold in super- and hypermarkets and the rest in traditional retail outlets and HoReCa, a sector that continues to play a fundamental role: in fact, restaurants, bars, pubs and pizza parlours account for 41% of beer consumption and generate 75% of the Italian beer sector’s revenue.
Regarding Italian families’ domestic spending (Istat, 2016), beer accounts for 1.2% of spending on food and beverage.
Compared with the other Italian-made sectors, the richness generated by beer is slightly more than the turnover of cold cuts/salami (8 billion euros), the same as Italian men’s fashions (9,3 billion euros) and slightly less than the cosmetic business in Italy (approximately 10 billion euros). 
Compared with the beverage sector in general (Istat figures), the value of beer represents approximately half (47%) the value of Italy’s national beverage production (which is 18.9 billion euros),is almost the same as wine production (9.5 billion euros in 2017) and represents 186% of the production value of soft drinks and mineral water (estimated at 4.8 billion euros).
Sources: Assobirra / Fondazione Moretti
the eating out market in italy is in good form. HORECA IS GROWING IN ITALY
At present, 36% of Italians’ food consumption is away from home. Every year, 39 million Italians habitually eat meals in restaurants, coffee/snack bars, pizza parlours and other eateries. 

The business turnover is high: in 2016, 15,714 enterprises began activity, while approximately 26,500 closed down, with a negative balance of over 10,000 businesses. In the first nine months of 2017, 10,835 enterprises started up business, while 19,235 closed down, resulting in a negative balance of 8,400 activities
At the beginning of 2018, the enterprises in activity in the HoReCa sector totalled 326,670 and there was a workforce of 1,213,000, of whom 404,000 were self-employed and 809.000 employees.
From a geographic point of view, the activities were quite evenly distributed: 32% are located in southern Italy and the islands, 27% in the north west, 21% in central Italy and 20% in the North East.
With its 48 points of consumption per 10,000 inhabitants, the Italian HoReCa sector is one of the most fragmented. In France, on the other hand, there are 23 per 10,000 inhabitants, in Germany 24 and in the United Kingdom 25. Only in Spain are there 62 points of consumption.
The Italian market is also the one on which there is the smallest number of chains (5.4%) compared to 28.5 in Germany, 29 in France and 37.7 in Great Britain. 

In Italy, the most widespread type of company trade in the HoReCa sector is a one-man business (slightly less than 50% of the total) followed by partnerships (34.4%). Limited companies account for only 15.2%.
Source: FIPE-CONFCOMMERCIO / EUROMONITOR
FOCUS ON BEER ATTRACTION AND BBTECH EXPO 2019
Dates: 16-19 February 2019; organizers: Italian Exhibition Group SpA in collaboration with Unionbirrai, FIC (Italian Federation of Chefs) and CAST Alimenti; with the patronage of: Emilia Romagna Region and Rimini Municipality; frequency: annual; edition: 5th; admission: reserved exclusively to trade members,  on Saturday 16th February only: also open to the (adult) public of beer lovers, foodies and gourmet consumers; hours: Saturday 16th, Sunday 17th and Monday 18th February: 10 am – 6:30 pm; Tuesday 21st February: 10:00 am - 5:00 pm; group brand manager - food&beverage division: Flavia Morelli; brand manager: Marco Cecchini; www.beerattraction.it  www.bbtechexpo.it  #BA2019 
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